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Item 7.01. Regulation FD Disclosure.

On March 20, 2019, Freshpet, Inc. (“Freshpet”) published to the investor relations section of its website a presentation that will be used by members of Freshpet’s management
team in meetings with analysts and stockholders. A copy of the presentation is attached hereto as Exhibit 99.1 and is incorporated herein by reference.

The information furnished with this Item 7.01, including Exhibit 99.1, shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended
(the “Exchange Act”), or incorporated by reference into any other filing under the Securities Act of 1933, as amended, or the Exchange Act, except as expressly set forth by
specific reference in such a filing.

Freshpet uses the “Investors” section of its website (investors.freshpet.com) as a means of disclosing material non-public information and for complying with its disclosure
obligations under Regulation FD.

Item 9.01. Financial Statements and Exhibits.
(d) Exhibits

Exhibit
Number Description

99.1 March Investors Presentation dated March 2019




SIGNATURE

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly
authorized.

FRESHPET, INC.

Date: March 20, 2019 By: /s/ Richard Kassar
Name: Richard Kassar
Title: Chief Financial Officer
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Safe Harbor

Forward Looking Statements

This presentation contains “forward-looking” statements that involve risks, uncertainties and assumptions. f the risks or
uncertainties ever materialize or the assumptions prove incorrect, the Company's results may differ materially from those
expressed or implied by such forward-looking statements. All statements other than statements of historical fact could be
deemed forward-looking, including, but not limited to, the Company's intentions, beliefs or current expectations concerning,
among other things, the Company's results of operations, financial condition, liquidity, prospects, growth, strategies and the
industry in which we operate and any statements of assumptions underlying any of the foregoing. These statements are based
on estimates and information available to us at the time of this presentation and are not guarantees of future performance.

These forward-looking statements are based on certain assumptions and are subject to risks and uncertainties, including those
described in the “Risk Factors” section and elsewhere in the preliminary prospectus for this offering. You should read the
prospectus, including the Risk Factors set forth therein and the documents that the Company has filed as exhibits to the
registration statement, of which the prospectus is a part, completely and with the understanding that if any such risks or
uncertainties materialize or if any of the relevant assumptions prove incorrect, the Company's actual results could differ
materially from the results expressed or implied by these forward-looking statements. Except as required by law we assume no
obligation to update these forward-looking statements publicly, or to update the reasons why actual results could differ
materially from those anticipated in the forward-looking statements, even if new information becomes available in the future.

Non-GAAP Disclosure

This presentation contains certain non-GAAP financial measures such as EBITDA and adjusted EBITDA among others. While the
company believes these non-GAAP financial measures provide useful information for investors, the presentation of this
information is not intended to be considered in isolation or as a substitute for the financial information presented in accordance
with GAAP. Please refer to the Company's earnings press releases for a reconciliation of non-GAAP financial measures to the
most comparable measures prepared in accordance with GAAP.

Freshpet




Freshpet Lives at the Intersection of
Two Very Powerful Macro-Trends in CPG
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A totally different approach to nourishing our pets

JEA FOOD FRESH FROM THE Frip

, freshpet

freshpet

SELECT —

.

L8 froohpet

All natural, refrigerated meals made with fresh ingredients.




/7" 7S We start with FRESH ingredients &
finish with FRESH food.

| Freshpet |\

» SBELECT =

,\ No preservatives, no additives...only the WHOLE @
i\’“ NURISHMENT pets need. N ‘




A Difficult Business to Replicate

Differentiated Manufacturing
Innovative forms, technologies, and Proprietary technology,
appearance processes, and infrastructure

Knowledge

High Brand Loyalty

Alignment with deep pet
parent emotional motivations

Supply Chain
Only refrigerated pet food network in
MNorth America

Distribution
Scale

Fridge
Placements

Retailer Partners
Delivers benefits in traffic, frequency
and retailer margins

Freshpet Fridge

Branded, company-owned real estate

WHOLE
FOODS

TARGET

Freshpet




We Operate Differently

Delighting consumers with fresh food & our company ideology

PETS - PEOPLE - PLANET

pets. people. planet.
The power of fresh Our team 100% wind energy
natural & simple foods Our partners Carbon footprint offset
Less processed Qur families Conservation —land fill free

Acts of kindness Sustainable practices




freshpet
WE FUNDAMENTALLY BELIEVE THAT FRESHPET

HAS THE POTENTIAL TO CHANGE THE WAY
PEOPLE FEED THEIR PETS ... FOREVER g




Accelerated Growth in Mega-Channel (grocery, Mass + pet)
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Carrying strong momentum into 2019

r

Mega-Channel | +26.8% +24.4%
XAOC i +28.9% +27.4%
Food i +35.1% +32.5%

Walmart
() TARGET

SAFEWAY €9
PETSMART

PETCO

A
fresh pet Mielsen measured $consumption for 7 weeks ending 2/16/1%and 2/17/18 compared tothe same period prior year




Freshpet revenue growth continuing to accelerating in2019

freshpet

Freshpet

Nielsen Ending 3/9/19

L4W

L13W

L52W

Total US xAOC

32.4%

30.0%

30.7%

1




Increased penetration & buying rate

Total Freshpet Buying Rate,Penetration and Repeat

Rate
S $105.81
90.29 )
$83.17 >
I I I
CY 2014 CY 2015 CY 2016 CY 2017 CY 2018
m BuyRate
Penetration| 1.34 1.50 1.56 1.75 2.04
Repeat] 65 66 68 69 70

“‘_—-"h..
fr'esh pe Source: TTL FP RFG, 52 weeks ending 12/29/18, Mielsen HH Panel, Internal Buy Rate Calculation, Repeat MBD-Adj Mielsen HH Panel
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Growth Platform 2019+




Freshpet 2019 Growth Priorities

* Expandthe Freshpetconsumer franchise

* Increase HH penetration | |
. contsvings |
*  Expand buying rate _ __ -
* Expand geographic reach outside the US | . . =
e e
» StrengthenFreshpet’s retail presence i it
* Increase ACVin US, Canada and UK | GROWTH

* Upgrade Fridges

* Install 2" Fridges ?-f“]
* StrengthenGross Margin/Adjusted EBITDA Margin

* Increase pricing

*  Productinnovation to improve mix

* Grow into incremental production staffing

* Increaseyield/throughput

*  Build more efficient capacity (Kitchens 2.0 start-upin 2020)
*  Deliver SG&A absorption gains

freshpet ”




Expand the Freshpet consumer franchise while
strengthening retail presence

Marketing Innovation Retail Presence
$27 million New platform 1500 newfridges
| 1+% of sales / +$7MM Higher margin 800 DOUb|EfI‘idgES

Freshpet
Sniffin’
around for .
fresh pet™ =
food?

freshpet




Strengthen gross margin/adjusted EBITDAmargin

Increase Adj.Gross Margin — largely in back half of the year—to 51+% byyear-end

fréjsﬁfiet 16




Growing into scale: Adj. EBITDA growth > net sales growth

% in Millions

Net Sales

Adjusted EBITDA

2018 2019 % Change
$193.2 >$240 +24%
$20.3 >$28 +38%

* Excluding incremental investments in Canada/UK and technical

capability/capacity building, Adjusted EBITDAwould be up 50+% in2019

freshpet
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Bridge to $60 million EBITDA in FY2020

Increased
Fixed SG&A
$6.0 of 4% $1.5
[ Frer— | 1
- $(1.5) Logistics &
$2.0 Brokerage
_ Adjusted Efficiencies
Reduced Gross Margin (1/2%)
int’l Increase from
investment’  50% to52%
loss on $300MM
netsales

Contribution on
$60mm of
Additional Net
Sales to getto
FY 19 Adj. $300MM

EBITDA

Guidance

freshpet

$60.0

FY20 Adj.
EBITDAPIan
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Driving net sales towards $500+ million and beyond

51,2000
51,000.0
58000
56000
54000

52000
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Freshpet Growth Potential

2017 2018

mmm MediaSpending (S millions) mmm Buying Rate

- F11111J

Revenue (% million)

ey

2023 2024

Core Dog HH Penetration

2025

5.00%

4.50%

4.00%

3.50%

3.00%

2.50%

2.00%

1.50%

1.00%

=]

50%

0.00%
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