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Item 2.02. Results of Operations and Financial Condition.

On February 28, 2022, Freshpet, Inc. (“Freshpet”) issued a press release disclosing its financial results for the quarter and year ended December 31, 2021.
The full text of the press release is attached hereto as Exhibit 99.1 and is incorporated herein by reference.

As previously announced, Freshpet will hold a conference call at 4:30 p.m., Eastern Time, on Monday, February 28, 2022 to discuss its financial results for
the quarter and year ended December 31, 2021.

Freshpet references non-GAAP financial information in the press release and makes similar references in the transcript to the conference call. A
reconciliation of these non-GAAP financial measures to the nearest comparable GAAP financial measures is contained in the attached Exhibit 99.1 press
release.

Item 7.01. Regulation FD Disclosure.

On February 28, 2022, Freshpet published to the investor relations section of its website a presentation which will be used by Freshpet’s management team
in meetings with analysts and stockholders. A copy of the presentation is attached hereto as Exhibit 99.2 and is incorporated herein by reference.

The information furnished with Item 2.02 and this Item 7.01, including Exhibits 99.1 and 99.2, shall not be deemed “filed” for purposes of Section 18 of
the Securities Exchange Act of 1934, as amended (“the Exchange Act”) or incorporated by reference into any other filing under the Securities Act of

1933, as amended, or the Exchange Act, except as expressly set forth by specific reference in such a filing.

Freshpet uses the “Investors” section of its website (investors.freshpet.com) as a means of disclosing material non-public information and for complying with
its disclosure obligations under Regulation FD.

Item 9.01. Financial Statements and Exhibits.

(d) Exhibits

Exhibit

Number Description

99.1 Press Release, dated February 28, 2022

99.2 Investor Presentation

104 Cover Page Interactive Data File (embedded within the Inline XBRL document)

SIGNATURE
Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.
FRESHPET, INC.
Date: February 28, 2022 By: /s/ Heather Pomerantz

Name: Heather Pomerantz
Title: Chief Financial Officer




Exhibit 99.1

-
freshpet
Freshpet, Inc. Reports Fourth Quarter and Full Year 2021 Financial Results

Completes fifth consecutive year of net sales growth acceleration
Outlines plan to use added capacity to drive growth and ensure reliability of operations

SECAUCUS, N.J. — February 28, 2022 — Freshpet, Inc. (“Freshpet” or the “Company”) (Nasdaq: FRPT) today reported financial results for its fourth quarter
and full year ended December 31, 2021.

Fourth Quarter 2021 Financial Highlights Compared to Prior Year Period

e Net sales of $115.9 million, an increase of 37.1%
e Net loss of $9.3 million, compared to net loss of $3.3 million
e Adjusted EBITDA of $9.7 million, compared to $12.9 million 1

2021 Financial Highlights Compared to Prior Year

e Net sales of $425.5 million, an increase of 33.5%
e Net loss of $29.7 million compared to net loss of $3.2 million
e Adjusted EBITDA of $43.0 million compared to $46.9 million 1

“We finally have the capacity needed to support Freshpet's significant topline growth potential - while also improving the reliability of our operations,"
commented Billy Cyr, Freshpet's Chief Executive Officer. "Over the past two years, we have invested in significant new capacity and the talent to support it.
We plan to use that capacity wisely -- budgeting conservatively to ensure the reliability of our operations in an uncertain environment but also planning
aggressively to maximize our growth potential. We believe our plan for 2022 delivers the right balance - keeping us on track to achieve our 2025 goals and
enable us to change the way people nourish their pets forever."

Fourth Quarter 2021

Net sales increased 37.1% to $115.9 million for the fourth quarter of 2021 compared to $84.5 million for the fourth quarter of 2020. Net sales for the
fourth quarter of 2021 were driven by velocity, distribution gains, and innovation.

Gross profit was $41.2 million, or 35.6% as a percentage of net sales, for the fourth quarter of 2021, compared to $30.5 million, or 36.1% as a percentage of
net sales, in the prior year period. For the fourth quarter of 2021, Adjusted Gross Profit was $48.4 million, or 41.7% as a percentage of net sales, compared to
$38.7 million, or 45.8% as a percentage of net sales, in the prior year period. The decrease in gross profit as a percentage of net sales and Adjusted Gross
Profit as a percentage of net sales was primarily due to increased cost at Freshpet Kitchens as a result of our wage increase plan, investments as we grow into
capacity, inflation of ingredient cost and higher costs at Freshpet Kitchens South. Adjusted Gross Profit is a non-GAAP financial measure defined under
“Non-GAAP Measures,” and is reconciled to gross profit in the financial tables that accompany this release.

Selling, general and administrative expenses (“SG&A”) were $48.9 million for the fourth quarter of 2021 compared to $33.6 million in the prior year period.
As a percentage of net sales, SG&A increased to 42.2% for the fourth quarter of 2021 compared to 39.8% in the prior year period. Adjusted SG&A for the
fourth quarter of 2021 was $38.7 million, or 33.4% as a percentage of net sales, compared to $25.8 million, or 30.5% as a percentage of net sales, in the prior
year period. The increase in SG&A as a percentage of net sales and Adjusted SG&A as a percentage of net sales was a result of increased logistics costs,
including freight costs, media expense, and non-cash share-based compensation, partially offset by general and administrative expense leverage due to higher
net sales. Adjusted SG&A is a non-GAAP financial measure defined under “Non-GAAP Measures,” and is reconciled to SG&A in the financial tables that
accompany this release.

Net loss was $9.3 million for the fourth quarter of 2021 compared to net loss of $3.3 million for the prior year period. The increase in net loss was due to
increased SG&A partially offset by higher net sales and increased gross profit.

1 Adjusted EBITDA, as well as certain other measures in this release, is a non-GAAP financial measure. See "Non-GAAP Measures" for how we define
these measures and the financial tables that accompany this release for reconciliations of these measure to the closet comparable GAAP measures.
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Adjusted EBITDA was $9.7 million, or 8.4% as a percentage of net sales, for the fourth quarter of 2021, compared to $12.9 million, or 15.3% as a percentage
of net sales, in the prior year period. The decrease in Adjusted EBITDA was a result of increased Adjusted SG&A expense partially offset by higher net sales
and Adjusted Gross Profit. Adjusted EBITDA is a non-GAAP financial measure defined under “Non-GAAP Measures,” and is reconciled to net loss in the
financial tables that accompany this release.

Full Year 2021

Net sales increased 33.5% to $425.5 million for the full year ended December 31, 2021, compared to $318.8 million in the prior year period. Net sales for the
full year ended December 31, 2021, were driven by velocity, distribution gains, and innovation.

Gross profit was $162.1 million, or 38.1% as a percentage of net sales, for the full year ended December 31, 2021, compared to $132.9 million, or 41.7% as a
percentage of net sales, in the prior year period. For the full year ended December 31, 2021, Adjusted Gross Profit was $189.5 million, or 44.5% as a
percentage of net sales, compared to $154.1 million, or 48.3% as a percentage of net sales, in the prior year period. The decrease in gross profit as a
percentage of net sales and Adjusted Gross Profit as a percentage of net sales was primarily due to increased cost at Freshpet Kitchens as a result of our wage
increase plan, investments as we grow into capacity, inflation of ingredient cost and increased depreciation and non-cash share-based compensation, slightly
offset by lower plant start-up cost, and lower COVID-19 related costs. Adjusted Gross Profit is a non-GAAP financial measure defined under "Non-GAAP
Measures," and is reconciled to gross profit in the financial tables that accompany this release.

SG&A expenses were $186.8 million for the full year ended December 31, 2021, compared to $134.9 million in the prior year period. As a percentage of net
sales, SG&A increased to 43.9% for the full year ended December 31, 2021, compared to 42.3% in the prior year period. The increase in SG&A expenses
was a result of increased logistics costs, including freight costs, non-cash share-based compensation, increased media expense, increased depreciation
expense and higher incremental operating costs and selling expense. Adjusted SG&A for the full year ended December 31, 2021, was $146.5 million, or
34.4% as a percentage of net sales, compared to $107.2 million, or 33.6% as a percentage of net sales, in the prior year period. The increase in Adjusted
SG&A is aresult of increasing freight costs and media expense, offset by leverage on higher net sales. Adjusted SG&A is a non-GAAP financial measure
defined under "Non-GAAP Measures," and is reconciled to SG&A in the financial tables that accompany this release.

Net loss was $29.7 million for the full year ended December 31, 2021, compared to a net loss of $3.2 million for the prior year period. The increase in net
loss was due to increased SG&A partially offset by higher net sales and increased gross profit.

Adjusted EBITDA was $43.0 million, or 10.1% as a percentage of net sales, for the full year ended December 31, 2021, compared to $46.9 million, or 14.7%
as a percentage of net sales, in the prior year period. The decrease in Adjusted EBITDA was a result of increased Adjusted SG&A expense, partially offset by
increased Adjusted Gross Profit. Adjusted EBITDA is a non-GAAP financial measure defined under "Non-GAAP Measures," and is reconciled to net loss in

the financial tables that accompany this release.

Balance Sheet

As of December 31, 2021, the Company had cash and cash equivalents of $72.8 million with no debt outstanding.
Outlook

For full year 2022, the Company is providing the following guidance:

. Net sales of >$575 million, an increase of ~35% from 2021
. Adjusted EBITDA of >$55 million, an increase of ~28% from 2021. This includes an expectation that the Company will incur $13-$17 million in
unabsorbed expenses and other costs related to maintaining the capacity needed to support growth beyond the guidance.

The Company does not provide guidance for the most directly comparable GAAP measure, net income, and similarly cannot provide a reconciliation
between its forecasted Adjusted EBITDA and net income metrics without unreasonable effort due to the unavailability of reliable estimates for certain
components of net income and the respective reconciliations, including the timing of and amount of costs of goods sold and selling, general and
administrative expenses that would be expected to impact GAAP measures for these periods but would not impact the non-GAAP measures. The unavailable
information could significantly impact our financial results. These items are not within the Company's control and may vary greatly between periods. Based
on the foregoing, the Company believes that providing estimates of the amounts that would be required to reconcile these forecasted non-GAAP measures to
forecasted GAAP measures would imply a degree of precision that would be confusing or misleading to investors for the reasons identified above.
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Conference Call & Earnings Presentation Webcast Information

As previously announced, today, February 28, 2022, the Company will host a conference call beginning at 4:30 p.m. Eastern Time with members of its
leadership team. The conference call webcast will be available live over the Internet through the "Investors" section of the Company's website at
www.freshpet.com. To participate on the live call, listeners in North America may dial (877) 407-0792 and international listeners may dial (201) 689-8263.

A replay of the conference call will be archived on the Company's website and telephonic playback will be available from 7:30 p.m. Eastern Time today
through March 14, 2022. North American listeners may dial (844) 512-2921 and international listeners may dial (412) 317-6671; the passcode is 13726390.

About Freshpet

Freshpet’s mission is to improve the lives of dogs and cats through the power of fresh, real food. Freshpet foods are blends of fresh meats, vegetables and
fruits farmed locally and made at our Freshpet Kitchens. We thoughtfully prepare our foods using natural ingredients, cooking them in small batches at lower
temperatures to preserve the natural goodness of the ingredients. Freshpet foods and treats are kept refrigerated from the moment they are made until they
arrive at Freshpet Fridges in your local market.

Our foods are available in select mass, grocery (including online), natural food, club, and pet specialty retailers across the United States, Canada and Europe.
From the care, we take to source our ingredients and make our food, to the moment it reaches your home, our integrity, transparency and social responsibility
are the way we like to run our business. To learn more, visit www.freshpet.com.

Connect with Freshpet:

https://www.facebook.com/Freshpet

https://twitter.com/Freshpet

http://instagram.com/Freshpet

http://pinterest.com/Freshpet

http://www.tiktok.com/@Freshpet

https://plus.google.com/+Freshpet

https://en.wikipedia.org/wiki/Freshpet

https://www.youtube.com/user/freshpet400

Forward Looking Statements

Certain statements in this release constitute “forward-looking” statements. These statements are based on management's current opinions, expectations,
beliefs, plans, objectives, assumptions or projections regarding future events or future results. These forward-looking statements, including our updated
guidance, are only predictions, not historical fact, and involve certain risks and uncertainties, as well as assumptions. Actual results, levels of activity,
performance, achievements and events could differ materially from those stated, anticipated or implied by such forward-looking statements. While Freshpet
believes that its assumptions are reasonable, it is very difficult to predict the impact of known factors, and, of course, it is impossible to anticipate all factors
that could affect actual results. There are several risks and uncertainties that could cause actual results to differ materially from forward-looking statements
made herein including, most prominently, the risks discussed under the heading “Risk Factors” in the Company's latest annual report on Form 10-K and its
quarterly reports on Form 10-Q filed with the Securities and Exchange Commission. Such forward-looking statements are made only as of the date of this
release. Freshpet undertakes no obligation to publicly update or revise any forward-looking statement because of new information, future events or otherwise,

except as otherwise required by law. If we do update one or more forward-looking statements, no inference should be made that we will make additional
updates with respect to those or other forward-looking statements.




Non-GAAP Financial Measures

Freshpet uses the following non-GAAP financial measures in its financial communications. These non-GAAP financial measures should be considered as
supplements to the GAAP reported measures, should not be considered replacements for, or superior to, the GAAP measures and may not be comparable to
similarly named measures used by other companies.

Adjusted Gross Profit

Adjusted Gross Profit as a % of net sales (Adjusted Gross Margin)
Adjusted SG&A

Adjusted SG&A as a % of net sales

EBITDA

Adjusted EBITDA

Adjusted EBITDA as a % of net sales

Adjusted Gross Profit: Freshpet defines Adjusted Gross Profit as gross profit before depreciation expense, plant start-up expense, non-cash share-based
compensation and COVID-19 expenses.

Adjusted SG&A Expenses: Freshpet defines Adjusted SG&A as SG&A expenses before depreciation and amortization, non-cash share-based
compensation, launch expense, fees related to equity offerings of our common stock, implementation and other costs associated with the implementation of
an enterprise resource planning ("ERP") system, loss on disposal of equipment and COVID-19 expenses.

EBITDA and Adjusted EBITDA: EBITDA represents net income (loss) plus interest expense, income tax expense and depreciation and amortization
expense, and Adjusted EBITDA represents EBITDA plus loss on equity method investment, non-cash share-based compensation expense, launch expenses,
fees related to equity offerings of our common stock, plant start-up expense, implementation and other costs associated with the implementation of an ERP
system, loss on disposal of equipment and COVID-19 expenses.

Management believes that the non-GAAP financial measures are meaningful to investors because they provide a view of the Company with respect to
ongoing operating results. The non-GAAP financial measures are shown as supplemental disclosures in this release because they are widely used by the
investment community for analysis and comparative evaluation. They also provide additional metrics to evaluate the Company’s operations and, when
considered with both the Company’s GAAP results and the reconciliation to the most comparable GAAP measures, provide a more complete understanding
of the Company’s business than could be obtained absent this disclosure. The non-GAAP measures are not and should not be considered an alternative to the
most comparable GAAP measures or any other figure calculated in accordance with GAAP, or as an indicator of operating performance. The Company’s
calculation of the non-GAAP financial measures may differ from methods used by other companies. Management believes that the non-GA AP measures are
important to an understanding of the Company's overall operating results in the periods presented. The non-GAAP financial measures are not recognized in
accordance with GAAP and should not be viewed as an alternative to GAAP measures of performance.

CONTACT

ICR

Jeff Sonnek
646-277-1263
Jeff.sonnek@icrinc.com




FRESHPET, INC. AND SUBSIDIARIES
CONSOLIDATED BALANCE SHEETS
(In thousands, except per share data)

ASSETS

CURRENT ASSETS:

Cash and cash equivalents

Accounts receivable, net of allowance for doubtful accounts

Inventories, net

Prepaid expenses

Other current assets

Total Current Assets

Property, plant and equipment, net
Deposits on equipment
Operating lease right of use assets
Equity method investment
Other assets

Total Assets
LIABILITIES AND STOCKHOLDERS' EQUITY

CURRENT LIABILITIES:

Accounts payable

Accrued expenses

Current operating lease liabilities

Total Current Liabilities

Long term operating lease liabilities
Total Liabilities
STOCKHOLDERS' EQUITY:
Common stock — voting, $0.001 par value, 200,000 shares authorized, 43,449 issued and 43,435 outstanding
on December 31, 2021, and 40,732 issued and 40,718 outstanding on December 31, 2020

Additional paid-in capital

Accumulated deficit

Accumulated other comprehensive (loss)

Treasury stock, at cost — 14 shares on December 31, 2021 and on December 31, 2020
Total Stockholders' Equity

Total Liabilities and Stockholders' Equity

December 31,

December 31,

2021 2020
72,788 $ 67,247
34,780 18,438
35,574 19,119

5,834 3,378
1,349 914
150,325 109,096
583,922 281,073
4,100 3,710
6,537 7,866
25,856 27,894
13,670 4,749
784,410 $ 434,388
42,612 $ 16,452
14,950 15,371
1,384 1,298
58,946 $ 33,121
5,710 7,098
64,656 $ 40,219
43 M
955,710 600,388
(235,623) (205,924)
(120) (80)
(256) (256)
719,754 394,169
784,410 $ 434,388




FRESHPET, INC. AND SUBSIDIARIES
CONSOLIDATED STATEMENTS OF OPERATIONS AND COMPREHENSIVE LOSS

(In thousands, except per share data)

NET SALES
COST OF GOODS SOLD
GROSS PROFIT
SELLING, GENERAL, AND ADMINISTRATIVE EXPENSES
(LOSS) FROM OPERATIONS
OTHER INCOME/(EXPENSES):
Other Income/(Expenses), net
Interest Expense

(LOSS) BEFORE INCOME TAXES
INCOME TAX EXPENSE
LOSS ON EQUITY METHOD INVESTMENT
(LOSS) ATTRIBUTABLE TO COMMON STOCKHOLDERS
OTHER COMPREHENSIVE (LOSS):
Change in foreign currency translation
TOTAL OTHER COMPREHENSIVE (LOSS)
TOTAL COMPREHENSIVE (LOSS)
NET (LOSS) PER SHARE ATTRIBUTABLE TO COMMON
STOCKHOLDERS
-BASIC
-DILUTED
WEIGHTED AVERAGE SHARES OF COMMON STOCK OUTSTANDING
USED IN COMPUTING NET (LOSS) PER SHARE ATTRIBUTABLE TO
COMMON STOCKHOLDERS
-BASIC
-DILUTED

For the Three Months Ended
December 31,

For the Twelve Months Ended
December 31,

2021 2020 2021 2020
(Unaudited)
$ 115,869 $ 84,522 $ 425,489 $ 318,790
74,654 53,989 263,343 185,880
41,216 30,533 162,146 132,910
48,854 33,635 186,809 134,908
(7,638) (3,103) (24,663) (1,998)
18 17 13 87
(650) (212) (2,882) (1,212)
(632) (195) (2,869) (1,125)
(8,271) (3,298) (27,532) (3,123)
114 - 162 65
881 - 2,005 -
$ (9,265) $ (3,298) $ (29,699) $ (3,188)
$ (214) $ 42) $ (40) $ (1)
(214) (42) (40) 1)
$ (9,479) $ (3,340) $ (29,740) $ (3,189)
$ 0.21) $ (0.08) $ (0.69) $ (0.08)
$ 0.21) $ (0.08) $ (0.69) $ (0.08)
43,399 40,669 42,931 39,758
43,399 40,669 42,931 39,758




FRESHPET, INC. AND SUBSIDIARIES
CONSOLIDATED STATEMENT OF CASH FLOWS

(In thousands)

CASH FLOWS FROM OPERATING ACTIVITIES:
Net (loss) $
Adjustments to reconcile net (loss) to net cash flows provided by operating
activities:
Provision for loss (gains) on accounts receivable
Loss on disposal of equipment
Share-based compensation
Inventory obsolescence
Depreciation and amortization
Amortization of deferred financing costs and loan discount
Change in operating lease right of use asset
Loss on equity method investment
Changes in operating assets and liabilities:
Accounts receivable
Inventories
Prepaid expenses and other current assets
Other assets
Accounts payable
Accrued expenses
Other lease liabilities

Net cash flows provided by operating activities

CASH FLOWS FROM INVESTING ACTIVITIES:

Purchase of short-term investments

Proceeds from maturities of short-term investments

Investments in equity method investment

Acquisitions of property, plant and equipment, software and deposits on
equipment

Net cash flows used in investing activities

CASH FLOWS FROM FINANCING ACTIVITIES:
Proceeds from common shares issued in primary offering, net of issuance cost
Proceeds from exercise of options to purchase common stock
Tax withholdings related to net shares settlements of restricted stock units
Proceeds from borrowings under Credit Facilities
Repayment of borrowings under Credit Facilities
Financing fees paid in connection with borrowings

Net cash flows provided by financing activities

NET CHANGE IN CASH AND CASH EQUIVALENTS
CASH AND CASH EQUIVALENTS, BEGINNING OF YEAR

CASH AND CASH EQUIVALENTS, END OF PERIOD $

For the Year Ended
December 31,
2021 2020 2019

(29,699) $ (3,188) $ (1,383)
29 (23) 15

538 1,805 787
24,998 10,925 7,834
349 232 113
30,468 21,125 15,922
1,212 834 211
1,329 1,289 432
2,005 — —
(16,371) 166 (8,019)
(16,804) (6,808) (3,338)
(2,891) 9,437 (11,969)
(7,899) (719) 118
14,958 (5,922) 2,777
(273) (6,762) 13,082
(1,302) (1,198) (265)
647 21,193 16,317

— (20,000) —

— 20,000 —

— (27,894) —
(322,099) (134,568) (70,633)
(322,099) (162,462) (70,633)
332,172 252,062 —
2,271 5,441 4,460
(4,187) (2,568) (1,295)
— 20,933 72,291
— (76,000) (18,500)
(3,263) (824) (723)
326,993 199,044 56,234
5,541 57,775 1,917
67,247 9,472 7,554
72,788 $ 67,247 $ 9,472




FRESHPET, INC. AND SUBSIDIARIES
RECONCILIATION BETWEEN GROSS PROFIT AND ADJUSTED GROSS PROFIT

Three Months Ended Twelve Months Ended
December 31, December 31,
2021 2020 2021 2020
(Dollars in thousands)

Gross Profit $ 41216  $ 30,533 $ 162,146 $ 132,910
Depreciation expense 4,649 3,153 16,545 9,576
Plant start-up expense (a) 1,306 2,942 4,868 5,962
Non-cash share-based compensation 1,182 707 4,152 2,132
COVID-19 expense (b) G 1,340 1,753 3,497
Adjusted Gross Profit $ 48,352 $ 38,675 $ 189,464 $ 154,077
Adjusted Gross Profit as a % of Net Sales 41.7% 45.8% 44.5% 48.3%

(@) Represents additional operating costs incurred in connection with the start-up of our new manufacturing lines as part of the Freshpet Kitchens
expansion projects.

(b)  Represents COVID-19 expenses including (i) costs incurred to protect the health and safety of our employees during the COVID-19 pandemic,
(ii) temporary increased compensation expense to ensure continued operations during the pandemic, and (iii) costs to mitigate potential supply
chain disruptions during the pandemic included in cost of goods sold.




FRESHPET, INC. AND SUBSIDIARIES
RECONCILIATION BETWEEN SG&A EXPENSES AND ADJUSTED SG&A EXPENSES

Three Months Ended Twelve Months Ended
December 31, December 31,
2021 2020 2021 2020
(Dollars in thousands)

SG&A expenses $ 48,854 $ 33,635 $ 186,809 $ 134,908
Depreciation and amortization expense 3,330 3,026 13,923 11,549
Non-cash share-based compensation 5,300 2,407 20,846 8,793
Launch expense (a) 819 1,019 3,130 3,421
Loss on disposal of equipment 482 505 1,000 1,805
Equity offering expenses (b) — — — 58
Enterprise Resource Planning (c) 256 852 1,379 1,682
COVID-19 expense (d) — 74 5 357
Adjusted SG&A Expenses $ 38,667 $ 25,753 $ 146,526 $ 107,243
Adjusted SG&A Expenses as a % of Net Sales 33.4% 30.5% 34.4% 33.6%

(@) Represents new store marketing allowance of $1,000 for each store added to our distribution network, as well as the non-capitalized freight
costs associated with Freshpet Fridge replacements. The expense enhances the overall marketing spend to support our growing distribution
network.

(b)  Represents fees associated with public offerings of our common stock.

(c)  Represents implementation and other costs associated with the implementation of an ERP system.

(d) Represents COVID-19 expenses including (i) costs incurred to protect the health and safety of our employees during the COVID-19 pandemic,
(ii) temporary increased compensation expense to ensure continued operations during the pandemic, and (iii) costs to mitigate potential supply
chain disruptions during the pandemic, included in SG&A.




FRESHPET, INC. AND SUBSIDIARIES
RECONCILIATION BETWEEN NET INCOME (LOSS) AND ADJUSTED EBITDA

Three Months Ended Twelve Months Ended
December 31, December 31,
2021 2020 2021 2020
(Dollars in thousands)

Net (loss) (9,265) $ (3,298) $ (29,699) $ (3,188)
Depreciation and amortization 7,979 6,179 30,468 21,125
Interest expense 650 212 2,882 1,211
Income tax expense 114 — 162 65
EBITDA $ (523) $ 3,093 $ 3,813 $ 19,213
Loss on equity method investment $ 881 $ - $ 2,005 $ -
Loss on disposal of equipment 482 505 1,000 1,805
Non-cash share-based compensation 6,482 3,114 24,998 10,925
Launch expense (a) 819 1,019 3,130 3,421
Plant start-up expenses (b) 1,306 2,942 4,868 5,962
Equity offering expenses (c) — — — 58
Enterprise Resource Planning (d) 256 852 1,379 1,682
COVID-19 expense (e) G 1,414 1,758 3,854
Adjusted EBITDA $ 9,703 $ 12939 $ 42,951 $ 46,920
Adjusted EBITDA as a % of Net Sales 8.4% 15.3% 10.1% 14.7%

(a)  Represents new store marketing allowance of $1,000 for each store added to our distribution network, as well as the non-capitalized freight
costs associated with Freshpet Fridge replacements. The expense enhances the overall marketing spend to support our growing distribution
network.

(b)  Represents additional operating costs incurred in connection with the start-up of our new manufacturing lines as part of the Freshpet Kitchens
expansion projects.

(c)  Represents fees associated with public offerings of our common stock.

(d) Represents implementation and other costs associated with the implementation of an ERP system.

(e)  Represents COVID-19 expenses including (i) costs incurred to protect the health and safety of our employees during the COVID-19 pandemic,
(ii) temporary increased compensation expense to ensure continued operations during the pandemic, and (iii) costs to mitigate potential supply
chain disruptions during the pandemic.

10
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Forward Looking Statements & Non-GAAP Measures

Forward-Looking Statements

Certain statements in this presentation constitute “forward-looking” statements, which include any statements related to the novel coronavirus ("COVID-19"),
the Freshpet Kitchens Expansion, our net sales and Adjusted EBITDA guidance and the Company’s general operating and economic environment. These
statements are based on management's current opinions, expectations, beliefs, plans, objectives, assumptions or projections regarding future events or future
results. These forward-looking statements are only predictions, not historical fact, and involve certain risks and uncertainties, as well as assumptions. Actual
results, levels of activity, performance, achievements and events could differ materially from those stated, anticipated or implied by such forward-looking
statements. While Freshpet believes that its assumptions are reasonable, it is very difficult to predict the impact of known factors, and, of course, it is
impossible to anticipate all factors that could affect actual results. There are many risks and uncertainties that could cause actual results to differ materially
from forward-looking statements made herein including, most prominently, the risks discussed under the heading “Risk Factors” in the Company’s latest
annual report on Form 10-K and quarterly reports on Form 10-Q filed with the Securities and Exchange Commission. Such forward-looking statements are
made only as of the date of this presentation. Freshpet undertakes no obligation to publicly update or revise any forward-looking statement because of new
information, future events or othenwise, except as otherwise requirad by law. If we do update one or more forward-looking statements, no inference should
be made that we will make additional updates with respect to those or other forward-looking statements.

MNon-GAAP Measures

Freshpet uses certain non-GAAP financial measures, including EBITDA, Adjusted EBITDA, Adjusted EBITDA as a % of net sales, Adjusted Gross Profit, Adjusted
Gross Profit as a % of net sales (Adjusted Gross Margin), Adjusted SG&A and Adjusted SG&A as a % of net sales. These non-GAAP financial measures should be
considered as supplements to GAAP reported measures, should not be considered replacements for, or superior to, GAAP measures and may not be
comparable to similarly named measures used by other companies.

Freshpet defines EBITDA as net income (loss) plus interest expense, income tax expense and depreciation and amortization expense, and Adjusted EBITDA as
EBITDA plus net income (loss) on equity method investment, plant start-up expense, non-cash share-based compensation, launch expense, fees related to
equity offerings of our commeon stock, implementation and other costs associated with the implementation of an ERP system, and other expenses, including
loss on disposal of equipment and COVID-19 expenses.




Forward Looking Statements & Non-GAAP Measures (cont.)

Freshpet defines Adjusted Gross Profit as gross profit before depreciation expense, plant start-up expense, COVID-19 expenses and non-cash share-based
compensation, and Adjusted SGEA as 5G8A expenses before depreciation and amortization expense, non-cash share-based compensation, launch expense,
gain (loss) on disposal of equipment, fees related. to equity offerings of our common stock, implementation and other costs associated with the
implementation of an ERP system and COVID-19 expenses.

Management believes that the non-GAAP financial measures are meaningful to investors because they provide a view of the Company with respect to ongoing
operating results. Non-GAAP financial measures are shown as supplemental disclosures in this presentation because they are widely used by the investment
community for analysis and comparative evaluation. They also provide additional metrics to evaluate the Company’s operations and, when considered with
both the Company’s GAAP results and the reconciliation to the most comparable GAAP measures, provide a more complete understanding of the Company's
business than could be obtained absent this disclosure. Adjusted EBITDA is also an important component of internal budgeting and setting management
compensation. The non-GAAP measures are not and should not be considered an alternative to the most comparable GAAP measures or any other figure
calculated in accordance with GAAP, or as an indicator of operating performance. The Company’s calculation of the non-GAAP financial measures may differ
from methods used by other companies. Management belisves that the non-GAAP measures are important to an understanding of the Company’s overall
operating results in the periods presented. The non-GAAP financial measures are not recognized in accordance with GAAP and should not be viewed as an
alternative to GAAP measures of performance.

Certain of these measures represent the Company's guidance for fiscal year 2022. The Company is unable to reconcile these forward-looking non-GAAP
financial measures to the most directly comparable GAAP measures without unreasonable efforts because the Company is currently unable to predict with a
reasonable degree of certainty the type and impact of certain items, including the timing of and amount of costs of goods sold and selling, general and
administrative expenses, that would be expected to impact GAAP measures for these periods but would not impact the non-GAAP measures. The unavailable
information could significantly impact our financial results, These items are not within the Company's control and may vary greatly between periods. Based on
the foregoing, the Company believes that providing estimates of the amounts that would be required to reconcile these forecasted non-GAAP measures to
forecasted GAAP measures would imply a degree of precision that would be confusing or misleading to investors for the reasons identified above.




Nourishing Pets, People and Planet

Freshpet strengthens the bond
between people and our pets so
that we both live longer,
healthier and happier lives --
while being

kind to the planet
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5 consecutive years of accelerating growth

Freshpet Net Sales
($ millions)

$425.5

5313 8.t |
5245 9
$193 2 .....................
S152.4 . .. ccenshminttet
2017 I




Despite strong growth, inflation and operating

inefficiencies eroded profitability in 2021

Net Sales Freshpet Financial Results Adj. EBITDA
5500.0
5
s250.0 5425.5
$400,0 260

5318.8 $46.9
T $43.0

$30

520

510

2020 2021
W Net Sales ($ millions) m Adj. EBITDA ($ millions)




Adj. Gross Margin impacted by inflation and temporary

operating inefficiencies

Q4 2021 Adj. Gross Margin FY 2021 Adj. Gross Margin
48.3% i
45.8%
44.5%
41.7%
Q4 2020 Q4 2021 2020 2021
D D ®

@ Gross Margin (GAAP)

Freahpet defines &djusted Gross Profit ae grogs profit before deprecintion sspense, plant start-up sspente, non-cath thare-bassd companzation and COVID-19 sxpentes




G&A efficiency gains offset by higher freight costs

Q4 2021 Adj. SG&A Leverage

33 A%
30.5%

| FrEight costs: +100 bps
15.0%
I 10.7%

Q4 2020 Q42021

m Ad]. SG&A % Excluding Media & Logistics  m Total Adj. SGRA %

FY 2021 Adj. SG&A Leverage

33.6% 34.4%

| Freight costs: +250 bps |

FY 2020 FY 2021
mAd). 568A % Excluding Media & Logisties M Total Adj. SGEA %

@

@ ' 43.9%

@ 5G&A (GAAP)

Freshpet defines Adjusted 5GEA a5 5GEA expenses before depreciation and amortization, non-cash share-bazed compensation, launch expense, fees related to equity offerings of our commaon stock, Implementation and
othér cots psdocisbed with the implementation af an enterprise retaurce glanningl EAPT) 3y3tem, loss of dizposalof squipment and COVID-190 sxpentss




Strong growth across all channels in 2021

Latest 52 wk Nielsen Consumption Growth

Mega-Channel Big Box Pet

Source: Niglten consumption data thru 1/1/22 i




HH penetration growth was well below our historical trend

due to massive out-of-stocks and delayed marketing

Freshpet Penetration Growth

Total HH's 4,180,868
3,946,070

3,100,610 163,550

2,485,711 370,278

823,096

2018 2019 2020 2021

WM Total Penetration  m Core Dog Penetration
Source: Mislsen HH Panel for the pericdending late Decembear/early lanuary 2017-2021
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Still on path to meet our 2025 HH penetration goal

Progress Towards 2025 Household Penetration Goal

—

= 2025 Goal: 11 MillionHH’s

e

m Current HH Penetration m Households to Achieve 2025 Target

Source: Nieltsn HH Panel for the period ending 1/1/22 12




Reduction in new buyers skewed buying rate well above

long-term trend

Freshpet Buying Rate ,
$152.75

$138.91
$133.58 $133.81 - $135.37
$118.02
5111.“6 sllz.gs A0
+.I::{I I
2018 2019 2020 2021

B Total Buying Rate  ® Core Dog Buying Rate

13
Source: Nielsen HH Panel for the period ending late December/early January 2017-2021 and company internal data




Added significant production capacity in 2021

Successfully
started up rolls
in Kitchens 2.0

$590 I
I B

al

Freshpet Annualized Production Capacity J :
2021
: Line 3 in Kitchens

Kitchens 2.0 rolls _ 5?5'3 South- begins in Q1
24/4 operation line to 24/7 2{)22
on both lines in $710
Kitchens 2.0 Llne 2in 5550 :
5510 Kitchens South
24;"." operation
on bagsin 5560
Kltchens 2.0
$490
Began in Q4
I Began July 12"

B Equipment Capacity (5 million/year) m 5taffed Capacity (5 millionfyear)

14




Distribution growth continues despite capacity limits

Freshpet % ACV

+37.056.957.057.0
55 5
8, 155 4 56.556.556.556 5
55. 355.!!535\55“155-?553 =
54 554 54.955.085175
54480454 5547

1-5.1

m q.& R 2 R R A
o & o n g i “?"'“"’% '\@'{.‘“‘C‘? ﬁ"ﬁé‘? ﬁ A \“‘P'm -a"? o
@*’ﬁf:“sﬁ” .e?‘&j oy ﬁi‘"ﬁ Ly &@;‘ ﬁ'qﬁ“‘f\ oy é“" .i-f“ #“Jﬁ" 4%, ﬁ'f’“‘ .&‘“-ﬁ“ ﬁ@}%_@*&gﬁﬁ £ ﬁ‘ﬁ“&-‘ﬁ" Jﬁ‘?ﬁﬁ iy ﬁ‘&“"ﬁ@

L e hbthhh'hty kbhhtth
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Source; Melpen Mega-Channe! Dot thry 2/18/22




Continued strong velocity gains

Freshpet Velocity
5 / SMIM ACV
COVID Crisis
|
[ | ]
524
wy B9
P T
s
e M oms W T ows gy
702 o1
m s o - T 576
» P P O P > o & o 8 1:?

#“ﬁ@ bx @t -C‘{ﬁ\ {‘?4 u"“ \‘:F & h G“"‘\SP d’ﬁﬁ’ ﬁ‘\ ﬁ‘» t{i&ﬁ@-y i -sp ? d‘F -@F q{a
O S TS ST @r *@ CELEE .‘#

Source: Nielsen Mega-Channe! Data thy 2/19/22 & J 5 MM ACY = Nielsen Measured Mega-Channel sales / retall avallability as measured in SMM of All Commodity Violums A0V} 16




Q4 2021: Strong performance on Upgrades & 24 Fridges

Store Count
23,631

=

22,716 el
|

Q4 2020 042021

[ 2021 Guidanee: 23,750

Socurce: Intermal comparny data through 1/1/21

Met New Stores

1,146

915

!

Al

Qtr. Increase YTD Increase

042020 m042021

Fridge Upgrades
3,250

2,386

795 864

H HN

Total Operating ¥YTD New

W04 2020 W 042021

Second Fridges

Total Operating YTD New
m 042020 =04 2021

| 2021 Guidance: +~1000 to 23,750 ]

| 2021 Guidance: +~500 to 2,900 I

| 2021 Guidance: +~550 to 3,050 | 17




. Despite out-of-stocks, store count continued to grow

Freshpet Store Count -
23,631
22,716
21,570
19,499
18,004
16,609
15,015
13,387
10,826
2013 2014 2015 2016 2017 2020 2021

Sgurce; Internal data for the period ending 12/31/21




2021: New fridge placements skew heavily to large and

multi-fridge stores

Freshpet Fridge Fleet New Fridge Installations by Size
Distribution by Size (US & Canada]
{Us & Canada Stores)

29 3% 2
2017 2018 2018 2020 2021
m5mall = Medium = Large ® 2+ Chillers B Medium ™ Large B 2 Chillers m 3 Chillers

19
Spurce: Intermal company data through 12/31/21




Q4 2021 Freshpet E-Com grew +69% vs. YA

amazon' o)
# instacart Peapad
SHIPT"
Click & Collact
@ cClickList gy

Qp&a PETSMART

20




FY 2021 Freshpet E-Com grew +73% vs. YA

am_af;nnfraah

# instacart
SHIPT

21
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International Business
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Last 4 weeks +27% vs. YA

Leading Canadian Freshpet Retailer

Weekly Sales
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Freshpet’s advertising-driven model works in the UK

Freshpet UK
Weekly Sales by Retailer
£120,000
CUEEE [
e “q.'llﬁ."--:‘“' "!fz..i L ] 181
£L80 . . Uiy 74100 4 T IM: N&EEEL’? P Fo] {”I
£100,000 T T Rt | v L] :“ o triag o
: s e | | P st 12
o e gt
(e b} L1
£80,000 Y irard TR TR £
[E} = (8]
cliTE ik €71 ol
rif LT oy T . "oxar 1od
[13 ¢4
£60,000 5%
053 (25 ]

£40,000
E£20.000
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Strong, sustained growth

Nielsen Mega-Channel Consumption

14,000,000
13,000,000
12,000,000
+44% vs. YA
11,000,000 [w/fe 2/19/22)
10,000,000
9,000,000
Capacity constrained and out-of-stocks > -
oo Nielsen Mega-Channel consumptionvs, YA:
* Latest 4 weeks: +37%
S « YTD: +35%
6.000.00
& $$§§P§P§P§PQ’$’«@“~§" *e@‘@‘@*gﬁ*eﬂ‘@&@&‘&*
‘"‘* \.\,'P" & # & & 1?1 x & ‘9 -&“ \\ ':’-‘:‘\ u}# &"?:\"' 'b‘?.‘\ q":éx ‘5;3:1 35;\ -Cﬁd‘ x'.'r-‘gl=l

Spure; Nielsen Mego-Chonnel Dolta thiv 2/19/22 26




Growth continues to accelerate

Freshpet Nielsen Mega-Channel Growth Rate

44%

39%
3Tk 3%

34%

Improving in-¢ 319%

28% M 27%
25%25%20%

21% 21%22%22%2 2%, 14, 23%7256, 1o,

18%
?%1 8% gg 18%

R N v L A A R Iy ﬁlﬂ
St et q,v'f‘w o e L e e e T e R

27
Sowre: Miclsen Mego-Channel Doio thou 2/18/22




=]
o~
o
O
Q
=
®
0
(L8]
=
]
—
@
4
%
W
|
®
Q
)
o+
m
i e
]
<
@
| -
(@)
O
Q
6.7
O
.._.m
(¥p]
| -
48]
D)
u.u..
(|

Nielsen Mega-Channel Consumption Growth
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Retail availability at the highest level since September

PAVPAY)

Freshpet Total Distribution Points (TDP)

Mielsen Mega-Channel
cown Crisis

mm
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Buffer capacity enabled us to meet customer demand in

January despite Omicron

Omicron:
Shut down 1
line

=

00,000

300,000
200,000 T
Winter storms
100,000
o
11,2022 21f2002 312022

East

4

Year-on-Year Production Performance Comparison Th:;\_lr;h"sjwmg
Rolling 7-Day Average Pounds Produced Kitchens 1 & Christmas &
shutdown New Year's
for upgrade Haliday

2

4% of luly

er Holiday 2 Labor Day
Memaorial Day Holiday & 3 Holida
. Day i
Holiday :
Maintenance
Shutdown
20232 12022 612002 IR0 8/1,/2022 512022 10112022 11/1/3003 1243023

= Rioiling T Doy Average- 2021 =———Ruoling 7 Day Average- 2022 e Riilling. 7 Oy Average - 2020

Spurre; Intermnal company dato throegh Februory 25, 2022
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2022 Guidance: Accelerating growth and rebuilding

profitability

Net Sales Freshpet Financial Projections Adj. EBITDA
L1000

5700.0
590
$600.0 © §575.0 L s
= s

55000
5425.5 $55.0 w0

54000
350
5300.0 0
530

5200.0
5.1

5100.0
510

500 50
2021 2022 Guidance 32

m Net Sales (S millions) = Adj. EBITDA (S millions)




Delivering 6™ consecutive year of accelerating growth

Net Sales Freshpet Net Sales & Adj. EBITDA Performance Adj. EBITDA
700 i $100
S600 . 5575.0 =

: S80
5500 $70
5400 i
350
5300 e
£200 430
520

$100
510

S0 50

2017 2018 2019 2020 2021 2022 Guidance

m Net Sales (5 millions)  =—Adj. EBITDA (5 millions)
33




Maintaining at least 15% buffer capacity to ensure continuity of

operations in preparation for projected demand

Freshpet Capacity vs. Demand

| Ennis: Increasing FFTK capacity

[ Ennls: Increasing roll capacity -|

Kitchens South: Increasing bag
capacity

Demand/Production

Unabsorbed costs
="513-17 million

| Bethlehem: Staffing enables increasing roll & bag production

lan ‘20 Jan ‘21 lan ‘22 Jan 23
Available Capacity

Projected Demand

Chart is purely representational and nat drawn to Scale | 24




Excluding cost of buffer capacity and including the full year

benefit of higher pricing, Adj. EBITDA would almost double

Net Sales Freshpet Financial Projections Adj. EBITDA
5100

5700.0
%50

~580 - 85

$5000 : $575.0 -
+35% e
+ o

5500.0

G buffer

5500.0
550

5300.0 380

530
5200.0
50

5100.0
%10

0
201 2022 Projection 35

m Net Sales (S millions)  m Adj. EBITDA (S millions)




2022 Adj. Gross Margin is negatively impacted by cost of

buffer capacity and price/inflation mismatch

2022 Adj. Gross Margin Projection

~2.3% i ~ 46.0%
~1.3% & -
~82.0%
2021 2022 Projection Price/Inflation Mismatch Mix Buffer Capacity Narmalized Adj. Gress Margin

26

Freahpet defines &djusted Gross Profit ae grogs profit before deprecintion sspense, plant start-up sspence, non-cath thare-bassd companzation and COVID-19 sxpentes




At scale, Bethlehem Kitchens campus produces significant

profitability and cash — with opportunity to improve further

Bethlehem Campus Profitability

~5145 million of
cash generation
before media

Significant opportunities for further margin
improvement include:

*  Scalein SG&A

*  Further efficiency improvements in manufacturing

*  Logistics benefits from 2" DC and ERP implementation

~5535 million
Adj. EBITDA
before media
50.2% : :
I
B | 29.2%
-21.0% . 2.0%
Adj. Gross Profit Contrib. before Media
Met Sales Adj, SGEA [ex. Media) Cash Addbacks

|

27.2%

Cash before Media

I "Assumes Ad] 5GEA attotal company salesof 5E00million and fullyear benefit of 22872 price increase. |




2022 Freshpet Guidance

$ in Millions 2021 2022 % Change
Net Sales $425.5 >$575 § +35%
Adjusted EBITDA  $43.0 S e

EL]




2022 Freshpet Guidance: Net Sales

a1 Q2 (REL A Q4 ; FY 2022
retrl reutal - :

bags
B

+/ - = comparison to average growth rate for the year

39




2022 Freshpet Guidance: Adj. Gross Margin

(o S Qs . FY2022

Q2
-- + : :

+/ - = comparison to average Adj. Gross Margin for the year

40




2022 Freshpet Guidance: Adj. EBITDA

a1 Q2 (0t Lo Qs . FY2022

o + : +

+/ - = comparison to average EBITDA margin for the year

41
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Margin Improvement Plan




Pricing is just one piece of comprehensive plan to restore

margins

Q4 2021 Q1 2022 Q2-4 2022

Operations High Speed Lines: Kitchens South Lines 2 & 3, Ennis Lines

Risk Mgmt ‘ Locking pricing on key commaodities where possible

Note: Initiatives must also offset ongoing mix shift towards lower margin bags and outsourced production at Kitchens South production
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Visibility & Availability: 2022




2022: Continued increases in retail availability

Store Count

24,931

2021 2022 Projected

4%




2022: Continued increases in retail visibility

Upgrades & Second Fridges

4,150

+900

-
FE

6 o476 S 5
et

Cumulative Upgrades Cumulative Second Fridges

1 2021 W 2022 Projected

i
45
Scarce: Intermal company data through 1/1/22




“Feed the Growth” creates scale and leverage through
accelerated growth rate

freshpet

4 FEED THE GROWTH
11 MILLION HH BY 2025

a7
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FRESHPET, INC. AND SUBSIDIARIES
RECONCILIATION BETWEEN GROSS PROFIT AND ADJUSTED GROSS PROFIT

Three Months Ended Twelve Months Ended
December 31, December 31,
2021 2020 2021 2020
(Dollars in thousands)
Gross Profit b1 41,216 § 30,533 5 162146 5 132910
Depreciation expense 4,649 3,153 16,545 9,576
Plant start-up expense (a) 1,306 2,942 4,868 5,962
Won-cash share-based compensation 1,182 707 4,152 2,132
COVID-19 expense (b) — 1,340 1,753 3497
Adjusted Gross Profit b 48352 5 3BETS 5 189464 S 154,077
Adjusted Gross Profit as a % of Net Sales 41.7% 45.8% 44.5% 48.3%

{a)  Represents additional operating costs incurred in connection with the stant-up of our new manufacturing lines as part of
the Freshpet Kitchens expansion projects.

(b}  Represents COVID-19 expenses including (i) costs incurred to protect the health and safety of our employees during the
COVID-19 pandemic, (ii) temporary increased compensation expense 1o ensure continved operations during the
pandemic, and (iii) costs to mitigate potential supply chain disruptions during the pandemic included in cost of goods
sold.




FRESHPET, INC. AND SUBSIDIARIES
RECONCILIATION BETWEEN 5G&A EXPENSES AND ADJUSTED 5G&A EXPENSES

Three Months Ended Twelve Months Ended
December 11, December 31,
2021 2020 2021 2020
{Dollars in thousands)

SG&A expenses 5 48854 5 33635 § 186809 § 134908
Dapreciation and amortization expense 3,330 3,026 13,923 11,549
Mon-cash share-based compensation 5,300 2407 20,846 8,793
Launch expenss (a) 819 1,019 3,130 3421
Loas on disposal of equipment 482 505 1,000 1,805
Equity offering expenses (b) e i — 58
Enterprise Resource Planning (c) 256 852 1,379 1,682
COVID-19 expense (d) oo 74 5 357
Adjusted SG&A Expences § 38667 S 25753 0§ 146526 5 107,243
Adjusted S5G&A Expenses as a % of Net Sales 33.4% 30.5% 34.4% 33.6%

(a)  Represents new store marketing allowance of 31,000 for each store added to our distribution network, as well as the non-

capitalized freight costs associated with Freshpet Fridge replacements. The expense enhances the overall marketing
spend to support our growing distnbution network.

(b)  Represents fees associated with public offerings of our common stock.

(c)  Represents implementation and other costs associated with the implementation of an ERP system.

(d)  Represents COVID-19 expenses including (1) costs incusred to protect the health and safety of our emplovees dunng the

COVID-19 pandemac, () temporary increased compensation expense to ensure continued operations dunng the
pandemic, and (ii1) costs to mitigate potential supply chain disruptions during the pandemic, included in SG&A.




FRESHPET, INC. AND SUBSIDIARIES
RECONCILIATION BETWEEN NET INCOME (LOSS) AND ADJUSTED EBITDA

Twelve Montht Ended December 31,
2021 2000 0L 018 w7
(Dollars in thowsands)

et boss 5 (3 $ (3,188 $ (1383 § (534D $ (4260)
Depreciation and amortization 30,468 2,125 15921 14,068 12,602
Lntezent expenie 2,882 L w1 206 10
[ncomse tax expense 162 13 144 i 13
EBITDA ] 3813 5 1303 § 154m 5 2,080 5 %4
Loss on equity method svesiment - 2,00% 1 —_ 1 —_ g —_ -
Loss on disposal of equipmest 1,000 1505 ™ 142 104
Non-cath thare-based compenistion 214008 10,925 T34 _ 443%
Lassch expense (2) 3130 34 4,543 6,808 3,048
Flant start-up expenses () 4,568 5,962 - 3,540 335
Warrant fair vahuation () - - = — =
Equity offering fees (d) — 58 302 ELH —
Leadership transition expenses (c) — = = - .11
Enterpeiae Resouree Planning (f) 1.3 1,882 — — -
Litigation expense (2) — — — 8 145
COVID 18 expensz (k) 1,758 3854 o = .
Adjusted EBITDA 5 42,951 5 46920 § 1918 $ 10280 5 17545
Adjusted EBITDA as a % of Met Sales 10.1% 14T 115 1.5% 11.5%

a K e of §1,000 fior each store added 1o cur distribuation network, as well 25 the non-tapitalized freight costs associated with

rmﬁuyw mwmma«ﬂmwwwwu growing distrdbition network.

(b} Represents . 1 Costs i m som with the start-up of our sew marmfactunng lines 25 pan of the Freshpet Kilchens expasion progects.

() Represcatsthe change of far value for the ek All g WiETIER Were converted i commen ibock B September 217

(4) Represents fees suocunted with publsc offerings of oor commen sock

(¢} Represents charges associzsed witkin our former Chied Executive Officer’s separation agreement a3 well as chaspes i estzmates associased with leadership zansibon

L]

ify Represents implementation and other costs associated with the mxplementabion of an ERP system.

(g) Represents fees associated with two securitses bwwuits.

()  Represests COVID-19 expenses including (1) costs incested bo protect the health znd aafety of oor employecs dunsg the COVID- 19 pandesic, (1) bemporey screassd

COMPENIILION EXPERLE I3 EASIIE conlinied OPpErations during e pasdems:, Xnd (i) co9ts o Mitipate potential Mpply chatn disrupluas dafing th pandentc.
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